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A Season, Inverted.
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A Market, Concentrated.

The winter edition of this series argued for quiet power.
Spring documented an awakening. Summer belonged to
peak movement. Autumn 2026 is the harvest — the
season where a decade of cultural capital gets converted,
collected, and compounded. The luxury calendar has
structurally inverted. Fall 2026 bookings are up 59%
while sales have increased 69%, with September leading
the season at 77% sales growth. European summer
bookings declined 10% for 2026 while European fall
bookings increased 25%. Autumn is no longer shoulder
season. It is the new peak, and the affluent consumer
built it deliberately.

The second structural story is concentration. Wealthy buyers
now hold 47% of all US personal luxury spending, up from
30% in 2019, and the global UHNW population grew from
551,435 in 2021 to 713,626 in 2026 — roughly 89 new
UHNWIs every day for five consecutive years. The third, and
the emotional heart of this edition, is time. The wealthiest
cohort on earth has concluded that the only asset it cannot
buy more of is hours. The Harvest Economy is ultimately
about reclaiming them.

THESIS 01 THESIS 02

THESIS 03

The Inversion

Fall bookings +59% and sales +69%
year-over-year (September +77%).
European summer bookings fell 10%
while fall rose 25%. Climate, crowds,
and access have rewritten the calendar
into a Sept—Nov peak.

Sources: Virtuoso Travel Week 2026; GTC;
Forbes.

The Concentration

Wealthy buyers now command 47% of
US personal luxury spending versus
30% in 2019. The global UHNW
population reached 713,626 in 2026 —
an addition of 89 UHNWIs per day for
five years running.

Sources: Luxury Roundtable; Private Club
Marketing.

The Time Dividend

Time is the last luxury. Seventy-eight
percent of ultra-HNW clients prefer
hybrid Al + human service; the human
concierge is the appreciating asset
atop commoditized logistics. Approved
Lux 24/7 is that instrument.

Sources: Classic Vacations; Expedia Group;
Cognizant.
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“Agentic Commerce nﬁ The New Drama

Arrives

o

Longevity Comes Home
& The Gulf Ascendant

esidency Era

IN THIS EDITION

TEN CATEGORIES

Travel - Lifestyle - Concierge (flagship) - Beauty - Fashion - Music - Entertainment - Sports - Interior Design - Business




THE HARVEST ECONOMY APPROVED LIST - AUTUMN 2026

AL-AW26-001

THE HERO CHART

G0 +69% YOY SALES SEPTF77%

The Seasonal Inversion

Summer bookings index vs. fall bookings index, luxury advisor network, 2019-2026
(2019 =100). The two curves cross in 2025-26 — the first year on record where
autumn forward-books ahead of summer at the top of the market.

CROSSOVER - 2025-26

140

120

100
80
2019 2020 2021 2022 2023 2024 2025 2026
= SUMMER BOOKINGS INDEX (JUN-AUG) === FALL BOOKINGS INDEX (SEPT-NOV)

Source: Virtuoso Travel Week 202
forward booking indices; Approved
Experiences analysis.

Fall is no longer shoulder season.
It is the new peak and the
- affluent Conﬂmq@buiﬁ it
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THE HARVEST ECONOMY

THE SEASON

IN NUMBERS - PART |

THE SEASON
IN NUMBERS

Sixteen data points that define the Harvest Economy of Autumn 2026.

TRAVEL

+69%

FALL LUXURY SALES
GROWTH, YOY

Source: Virtuoso, 2026.

WEALTH

47%

US PERSONAL LUXURY
SPEND HELD BY WEALTHY
BUYERS (VS 30% IN 2019)

Source: Luxury Roundtable.

CULTURE
$59.6B
GLOBAL ART MARKET, 2025

Source: Art Basel/UBS; The Art
Newspaper.

+77%

SEPTEMBER SALES
GROWTH

Source: Virtuoso, 2026.

713,626

GLOBAL UHNWI
POPULATION, 2026

Source: Private Club Marketing.

+9%

o

FALL PUBLIC AUCTION
SALES YOY

Source: The Art Newspaper.

APPROVED LIST -

+25%

EUROPEAN FALL BOOKINGS
YOY

Source: GTC forward indices.

+89

NEW UHNWIS PER DAY,
FIVE YEARS RUNNING

Source: Approved Experiences
analysis.

20+

MAJOR ART FAIRS IN 90
DAYS, SEOUL > PARIS

Source: Vogue Adria.
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+40%

US DOMESTIC FALL
BOOKINGS

Source: HunterMoss.

€1.44T

GLOBAL LUXURY SPEND,
2026E

Source: J.P. Morgan; Bain & Company.

4-1
FILM FESTIVALS; ONE

AWARDS RACE

Source: TheYear2026.

TIME & ACCESS

73%

(o]

CONSUMERS USING Al IN
SHOPPING JOURNEY

Source: Cognizant.

i

70%

(o]

COMFORTABLE WITH AGENT |
PURCHASING

Source: Cognizant.

A single-page thesis in sixteen figures. Every stat.gress-checked in:the category

<10 days

EVENT BOOKING WINDOW
FOR MARQUEE AUTUMN

Source: Approved Experiences
analysis.

78%

(o]

UHNW PREFER HYBRID Al +
HUMAN SERVICE

Source: Classic Vacations.
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THE SEASON IN NUMBERS - PART Il

How to Read the Dashboard

Each row is an axis of the Harvest Economy. Read them together and a coherent thesis
emerges: an inverted calendar (Travel), a concentrated buyer base (Wealth), a compressed
marquee window (Culture), and an operating shift from search to agentic execution — with
the human premium layered on top (Time & Access).

THE DEMAND SIDE THE SUPPLY SIDE

Two Americas, one dataset: broad consumer sentiment Booking windows have compressed to under ten days for
sits at a seventy-four-year low, while spend on fine marquee autumn events — the paddock at Austin, Frieze
watches and jewellery rose 24% over twelve months. VIP previews, the auction paddle, Sphere residency seats.
The affluent didn't retreat — they routed. Travel Access is nhow the appreciating asset. Agentic Al handles
spending pivoted forward into fall, art spending logistics; the human concierge holds relationships. The
intensified above $10M, and durable-asset premium migrates upward.

accumulation continued at the top.

Source: Luxury Roundtable; The Art Newspaper. Source: Approved Experiences analysis; Cognizant.

The Barbell Growth is bifurcating: HNW consumers drive bespoke,

relationship-led purchases; affluents deliver scale
- = through accessible premium experiences. The middle
Conflgurathn 60-70M consumers who defined luxury in 2019 have
exited. Both retained engines are addressable by the
same instrument: a hybrid concierge deployed at

group scale.

Souree: BNP Paribas CIB;J.P. Morgan; Bain & Company.

READER'S GUIDE

Each of the ten category sections that follow opens with a seasonal narrative, presents one to three figures with numbered
attribution, offers five Approved Picks, and closes with a Rising / Fading list. The Time Dividend centerfold (pages 20-21) is
the editorial and commercial heart of the report. The Business section (pages 42-45) closes with the institutional playbook.
All statistics carry inline sources; full methodology on page 48.
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The Autumn 2026 Thesis

Autumn Is the New Peak
The seasonal inversion is complete.

Forward bookings confirm this is not a
post-pandemic spike but a structural
rewrite of the annual calendar. Climate,
crowds, and access have permanently
reordered the year.

Source: Forbes; Coveteur.

The Time Dividend

The human concierge is the new luxury.

The defining scarcity for HNW and UHNW
individuals in 2026 is not money, access,
or goods. It is time. Al has commoditized
logistics, and precisely because it has, the
human concierge has been revalued as
the ultimate luxury instrument — a
trusted person who absorbs complexity,
exercises judgment, holds relationships,
and hands back hours.

Luxury travelers are actively moving away
from unmanaged models. The new
standard is expert care, professional
accountability, and end-to-end
responsibility for outcomes. The
wealthiest people in the world are not
buying more things this autumn. They are
buying back their calendars.

Approved Lux 24/7 is built as exactly this
instrument.

Source: Classic Vacations; Expedia Group.

The Hourglass Economy

The middle has exited; the top is
compounding.

US consumer sentiment at a 74-year low,
yet fine watches and jewellery spend rose
24% over twelve months. Broad anxiety
below, durable-asset accumulation above.

Source: Luxury Roundtable.

(0] s, |

Agentic Commerce Arrives

Al moves from silent to curator to
transactor.

73% of consumers use Al in shopping.
70% are comfortable with an agent
making purchases. Morga

of online shoppers will
2030.

Cognizant.

The Culture Marathon

The tightest cultural window on earth.
Sept-Nov: 20+ fairs, hundreds of events,
four film festivals, the fall auctions. The
global art market grew 4% to $59.6B in
2025; fall auction sales rose 9%.

Source: The Art Newspaper; Vogue
Adria.

06

The New Drama

Quiet luxury's final chapter closes.
FW26: slim tailoring, velvet, charmeuse,
shearling, head-to-toe leather.

eep red, rich purple. Gothic
places beige anonymity.

Source: Coveteur.
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EIGHT MACRO THEMES - PART |

The Autumn 2026 Thesis

The Residency Era Longevity & The Gulf

Destination music replaces touring. Wellness comes home; culture routes through Abu Dhabi.

The Sphere model has won: multi-night, travel-anchored, Longevity residences emerge as a category. Frieze arrives in
production-maximal. Fans now fly to the show; the show Abu Dhabi in November. The Gulf becomes autumn's fastest-
doesn't come to them. growing wellness and cultural market.

Source: Ticket Fairy; Live Nation Special Events. Source: PR Newswire; cbinsights.
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EIGHT MACRO THEMES - PART II

What Ties the Eight Together

Each theme is independently observable in the data. Read as one system, they
describe a single behavior: capital and attention rotating toward compressed,
accountable, human-verified experiences — inside a three-month window where
every marquee cultural moment now collides.

THE CALENDAR LAYER THE WEALTH LAYER THE INFRASTRUCTURE LAYER

Themes 01, 03 and O7 describe the
same physical event: the deliberate
collapse of the year's cultural energy
into September—November. The
Cultural Calendar (pages 8-9) is the

Themes 02 and 06 describe who is
spending and how the aesthetic
signals it. Concentration at the top is
now conspicuous in silhouette,
texture, and color as much as in

operational map. balance sheets.

Winter 2025-26
QUIET POWER

The retreat.

Spring 2026
THE AWAKENING

The emergence.

Summer 2026

The movement.

Themes 04, 05 and 08 describe the
operating stack: agents underneath,
humans on top, wellness embedded
in the home, culture routed through

new geographies. This is where Lux

24/7 lives.

{
Autumn 2026

PEAK EXPERIENCE THE HARVEST

The conversion.
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Sept — Nov 2026

A single horizontal axis for the densest cultural window of the vear.

AUTUMN 2026
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Il FASHION ART B SPORT FILM B MUSIC
SEPTEMBER OCTOBER NOVEMBER
FASHION NYFW Milan FW Paris FW
Sept 11-16 Sept 22-28 Sept 29 - Oct 7
ART Frieze London Art Basel Paris Abu Dhabi Art - Frieze
Oct 15-19 Oct 22-26 Nov 19-23
Fall Auctions
Nov 1-20
SPORT US Open Finals NFL Rio - Maracana | Arc de Singapore F1 Austin
Sept 13 Triomphe GP Oct 23-25
Sept 27 Oct 3-4 Oct 11
Breeders' F1 NYC F1 Brazil
Cup Mexico Marathon
Oct 30-31 Oct 30 - Nov 1 Nov 6-8
Nov 1
FILM Venice Fest Telluride Toronto Intl NYFF Opens
Aug 26 - Sept 6 Sept 4-7 Sept 10-20 Sept 25 - Oct 12

MUSIC

Awards Season Consolidates
Oct — Nov - Gala Screenings

Metallica - Sphere Residency, Las Vegas
Oct1-Nov 7

Eagles - Sphere
Through Dec 2026

Seurce: Approved Experiences editorial céleidar; Art Basel; Frieze; F1; NFL; Live Nation; NYFF; TIFF; Virtuoso: THE-MOST SHAREABLE PAGE OF THE REPORT.

— e
//j/
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THE CULTURAL CALENDAR - GATEFOLD II

The Access Window

Read horizontally, the calendar is one continuous marquee. Read vertically, three
moments collide: Late September (Milan and Paris fashion weeks land into US Open
finals and the NFL Rio game); Late October (Frieze, Art Basel Paris, F1 Austin, F1
Mexico and Breeders' Cup all fall inside a nine-day window); Early November
(Melbourne Cup, NYC Marathon, F1 Brazil, the fall auctions).

THE COMPRESSION PROBLEM THE MANAGED-SEASON SOLUTION
Booking windows for marquee autumn events have Approved Lux 24/7 members run the entire Sept—Nov
compressed to under ten days. VIP previews, window as a single brief: London for Frieze, Paris for Art
paddock passes, gala screenings, and auction Basel and PFW, Austin—Mexico—Sado Paulo for the F1
paddles are now moved by relationship, not by triple, Abu Dhabi to close. Agents handle the volume;
search. The itinerary itself has become the asset. A human experts handle the impossible.

single autumn now routinely spans three continents.

Source: Approved Experiences analysis; Vogue Adria. Source: Approved Lux 24/7 client deployments, 2025-26.

Three Continents, One Brief

London Paris Austin > Mexico > Sao Paulo Abu Dhabi
Frieze - Oct 15-19 Art Basel & PFW - Oct 22-26 Art with Frieze - Nov 19-23
Oct 23-25 - Oct 30-Nov 1- Nov 6-8

The Autumn 2026 flagship itinerary — London (Frieze, Oct 15-19), Paris (Art Basel & PFW, Oct 22-26), the F1 Americas triple
(Austin Oct 23-25 > Mexico Oct 30—Nov 1 > Séo Paulo Nov 6-8), Abu Dhabi Art with Frieze (Nov 19-23) — is now moved as

a single managed calendar. In 2019 this same sequence would have required three separate travel platforms, four separate
ticket vendors, and continuous personal logistics. In 2026 it is one line of contact.

Source: Approved Experiences editorial calendar; Approved Lux 24/7 client casework.
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CATEGORY / 01

AVEL

Two currents run through Autumn 2026 travel.
The first is the seasonal inversion — European
fall bookings +25% while summer bookings fell
10%. The second is a physical reallocation of
demand toward two poles: the newly quiet
Mediterranean in October, and the deliberately
remote Arctic and Nordic latitudes. Ultra-private
lodges, expedition cruises and Greenland's
emergence as a destination all appear inside
the same twelve-month window.

terMoss; The Traveler; Forbes.
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The inversion thesis, told through movement. The

affluent traveler has abandoned the July scrum for
October depth. In fall, the crowds in Mallorca

dissipate, the sea stays warm, and the impossible

restaurant reservation opens up. Simultaneously, cold

is the new hot: bookings for Nordic and Arctic regions
are compounding, with ultra-private lodges, expedition

cruises, and nature-focused wellness experiences

drawing high-end travelers.

The domestic story is equally clean. US
fall bookings +40% year over year, led
by Hawaii, coastal Rhode Island, Miami,
and the luxury ranch corridor. Private
+7%
climb — the privacy

villa bookings continued their
year-over-year
premium documented in the Winter
edition has now consolidated as a

structural feature of the market.

The Caribbean sits inside this map as a
forward indicator, not an autumn story.
Anguilla, Turks and Caicos, and the
Cayman Islands ‘lead festive-season
luxury bookings for the winter that
follows — a preview of the next edition
and confirmation that the calendar
rewrite extends past November.
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CATEGORY 01 - TRAVEL

The Data

FIG 1.1 +59% BOOKINGS +69% SALES

The Seasonal Inversion — Recap

Year-over-year change: summer 2026 vs. fall 2026, luxury advisor bookings and sales, indexed to 2019 = 100.

AUTUMN 2026

AL-AW26-001

Summer 2026 -10% 1

Fall 2026 Bookings e T +50%

Fall 2026 Sales +69%

-20% 0% +20% +40% +60% +80%

Source: Virtuoso Travel Week 2026; GTC forward bo
KEY DATA POINTS
+59% fall bookings, +69% sales, +77% September — the season-defining spread. VIRTUOSO
European summer bookings -10%, European fall +25%. First continent-level inversion on record. GTC
US domestic fall +40% — Hawaii, Miami, Rhode Island coastal, luxury ranches leading. HUNTERMOSS
Private villa bookings +7% YoY — the privacy premium is now a durable line item. VIRTUOSO
Caribbean leads festive-season bookings — Anguilla, Turks & Caicos, Caymans. Forward indicator for Winter ~ HUNTERMOSS

2026-27.

¢

The July scrum is over. Autumn
is the new peak and the affluent
traveller built it deliberately.”

. 4
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CATEGORY Of

Where Autumn Wealth Is Flying

- TRAVEL

FlE 1.2 FIVE CORRIDORS

Autumn 2026 Destination Demand

Relative share of luxury advisor bookings by autumn corridor (indexed to 2019). Two-pole distribution: the newly quiet
Mediterranean and the deliberately remote Arctic frame the season.

190
___________________________________lu

E - 174
I 168

Gulf - Art Calendar Anchor 152

The October Mediterranean

Nordic & Arctic Expeditions

US Domestic (Ranches, Coastal)

Japan - Foliage & Kaiseki

100 130 160 190 220

Source: Virtuoso 2026; The Traveler; HunterMoss; Approved Experiences analysis.

RISING CORRIDOR - ARCTIC RISING CORRIDOR - GULF

Ultra-private lodges, expedition cruises and nature-first
wellness experiences are compounding. Greenland has
moved from a niche to a peer of Norway and Iceland in
advisor demand — the season's most-cited emerging
destination.

Source: The Traveler; HunterMoss.

The Frieze / Abu Dhabi Art convergence in November
physically routes global wealth through the Gulf for the
first time on the autumn calendar. Layered with wellness
and longevity infrastructure, it emerges as a category, not
a stop.

Source: cbinsights; Approved Experiences analysis.
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CATEGORY 01 - TRAVEL

Approved Picks

o1

02

03

04

05

The October Mediterranean

Mallorca, Lake Garda, Positano after the crowds — the season's best-value ultra-luxury window, warm water and
impossible reservations, freed.

The Arctic Expedition Portfolio

Greenland lodges, Norwegian fjords, aurora season priced and programmed as the new safari — small ships, private
guides, no substitutions.

Foliage Japan
Kyoto momiji as the autumn mirror of hanami, paired with kaiseki itineraries and private-temple access — a fully
composed cultural week.

The Art-Anchored City Circuit

London and Paris back-to-back for Frieze plus Art Basel Paris — the eight-day cultural corridor moved as one
managed brief.

The American Harvest

Napa and Willamette at harvest, the luxury ranch stay, New England coastal — the domestic answer to the European

fall, at scale.

72 RISING N FADING
Fall-first annual planning July Mediterranean scrums
Arctic and Nordic expedition cruising Beach-only itineraries
Harvest and wine-region itineraries Single-city trips during the culture marathon
Gulf cultural stopovers Peak-season loyalty tiering

Multi-city season briefs (one plan, three continents) Unmanaged bookings for marguee autumn events
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CATEGORY / 02

LIFESTYLE

summer folds inward into the curated interior
season. Supper clubs move indoors, the dinner
party becomes the salon, and the private club
becomes the f_ourth;placé.- Mem‘bérs_are treating
the clubhouse as a fourth office._'— better food than
WeWork, better Wi—Fi'_’ﬁhén the airline lounge, and
people they actually know. :

vt .
The over-optimization backlash marks a The private club is the season's structural Longevity has come home. A nhew category
decisive cultural pivot. The fastest- winner. Its currency is no longer the of longevity residences is emerging within
growing spaces in wellness prioritize prestige of an address but controlled wellness real estate — projects like The
nervous-system safety, emotional repair, access: a filtered community combining Estate, Velvaere Utah and Tri Vananda in
and pleasure over metrics. Social saunas dining, wellness, work, events, and Thailand embed preventive medicine,
are growing worldwide as ritual, not professional relationships. The global advanced diagnostics, biohacking and Al-
endurance. The dashboard and the private members' club marketis projected  driven personalization directly into daily
tracking watch continue to matter — but to nearly double'to $59.1B by 2033. living. Neurowellness moves mainstream
they no longer stand alone as the story. as nervous-system overload becomes the

health bottleneck of the season.

Sources: Private Club Marketing; Kkandw; The Modems; PR Newswire.
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CATEGORY 02 - LIFESTYLE

The Fourth Place, Costed

FIG 2.1 7.2% CAGR NEARLY 2x BY 2033

The Club Economy

Global private members' club market, 2024 > 2033E ($USD billions).

$60B
$59.1B (2033E)
$45B
$31.7B (2024)
$308B
$15B
24 25 '26 27 '28 '29 '30 '31 '32 '33

Source: Private Club Marketing; industry projections cited by Kkandw.

FIG 2.2 CLUB SHARE GROWING

The Fourth Place

Where HNW professionals report doing focused work — self-reported allocation of weekly focused-work hours.

Home | 32%
o Office 28%
2 5 /0 Club | 25% 1 18pt

vs 2019

GLULE Hotel / Lounge 15%

Source: Approved Experiences member survey, N=612 UHNW respondents, 2026; cross-check Private Club Marketing 2026.
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CATEGORY 02 - LIFESTYLE

Approved Picks

o1

02

03

04

05

The Salon Season

Intellectual dinner programming: speaker suppers, tasting-led gatherings, the host as curator. The dinner party
becomes editorial.

Club-as-Infrastructure

Evaluate memberships on work, wellness, and network utility — not address prestige. The clubhouse is the fourth
office.

The Social Sauna Circuit

Contrast bathing as community ritual — social, seasonal, and deliberately slow. The counter-move to metric-obsessed
biohacking.

The Longevity Home Audit

Circadian lighting, air and water diagnostics, red-light and cold exposure engineered into the residence, not the app.

Neuro-Autumn Protocols

Light management for shortening days, nervous-system-first scheduling — the season's most quietly consequential

upgrade.

7 RISING N FADING
Fourth-place club usage Metric-obsessed biohacking
Social sauna culture Rooftop season (seasonal handoff)
Salon dinners over restaurant dinners Address-prestige memberships
Longevity residences as a category Over-programmed weekends

Nervous-system-first design Wellness-as-endurance narratives
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CONCIERGE

FLAGSHIP CATEGORY - THIS EDITION

APPROVED LIST - AUTUMN 2026
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The Al narrative completes its three-act structure — silent logistics in Winter, taste curation in

Spring and Summer, autonomous transaction in Autumn. Zero-click commerce is set to disrupt
retail as shoppers may never need to click, search, or visit. But the institutional insight cuts the

other way, and it is the thesis of this edition: as agents commaoditize booking, the human

concierge is revalued as the new luxury itself.

wiupl

‘" H\ | hh i

The concierge business splits into
infrastructure (Al, near-free) and access
plus judgment (human, appreciating). This
is how HNW and UHNW individuals are
taking their time back — not by adding
another app, but by adding a person,
backed by machines, who owns the
outcome. In 2026, access to information is
no longer the challenge; trust in
information is. Local human expertise
moves from a convenience to a necessity
— a protective layer between the traveller
and uncertainty.

Approved Lux 24/7 is positioned as the
definitive expression of this model, twice.
For individuals: a hybrid membership
where Al handles triage and volume while
human experts handle relationships,
access, and crisis. The member's
experience is one conversation, zero
logistics, and a calendar that belongs to

them again.

Sources: Cognizant; Classic Vacations; Trend Hunter; Approved Experiences analysis.

For enterprises: Lux 24/7 as a group-seat
benefit. Private banks, wealth managers,
law firms, loyalty programs, and executive
teams deploy it as the retention benefit
that outperforms points and lounges —
because the one thing their best clients
and people universally lack is time.
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CATEGORY 03 - CONCIERGE - FLAGSHIP

The Bifurcation

FIG 3.1 APPRECIATING COMMODITIZING

The Concierge Bifurcation

Value / automatability matrix. As agents commoditize the bottom-left, human relationships accrue value in the top-right — the
appreciating asset.

TOP-LEFT - OVERSERVED BY HUMANS The Appreciating Asset

Paddock Pass

Same-Day Replan

Auction Bidding

H
91H
<«
MO1| BOTTOM-LEFT - AGENT TERRITORY BOTTOM-RIGHT - BOUTIQUE
-an
VYA "
Bookings Gallery Access
Logistics Chef's Table
Rebooking

AUTOMATABILITY - Al € > HUMAN-ONLY

Source: Approved Experiences model; Cognizant; Trend Hunter.

FIG 3.2 ~50% BY 2030

Agent Adoption Curve

Projected share of online shoppers using Al purchase agents, 2024-2030. The human premium grows as this line rises.

50%
~50% by 2030 (Morgan Stanley)

Human premium accrues along this vector >

10%
2024 2025

Source: Morgan Stanley; Cognizant; Approved Experiences analysis.




THE HARVEST ECONOMY APPROVED LIST - AUTUMN 2026

AL-AW26-001

CATEGORY 03 - CONCIERGE - FLAGSHIP

The Ledger

Fl@ 8.3 ~4.5 WKS/SEASON RETURNED

The Time Dividend Ledger

Illustrative hours reclaimed per season by category, member composite. Autumn 2026 basis.

Travel replans & reroutes 30h

Reservations & access sourcing e 250

Household procurement & refills s 20h

Gifting & occasions Il 15h

Auction, gallery & event admin 22h

Same-day crisis management 17h

oh 10h 20h 30h 40h

Source: Approved Lux 24/7 member composite, N=118, 90-day autumn basis; hours reclaimed vs self-managed baseline.

o1 Approved Lux 24/7 - The Access Layer

The flagship pick of the entire report — the human top of the stack for individuals, the benefits layer for enterprises.
02 Culture Marathon Logistics
One brief, three cities, six weeks: London, Paris, Abu Dhabi as a single managed season, not three trips.

03 Auction & Fair Representation

Bidding, condition reports, and VIP preview access delivered as concierge products, not concierge favors.

72 RISING N FADING
Human concierge as personal infrastructure Manual booking labor
Enterprise concierge as loyalty benefit Single-request concierge
Access brokering as an asset class Generic “ticket finding”

Multi-city season management Al-versus-human framing (it is a stack)
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THE LAST LUXURY IS TIME.

The new luxury is the person who gives it back.

For a decade, luxury meant acquisition. Then it meant

experience. In autumn 2026, it means hours. The modern

principal runs companies, families, portfolios, and a social

calendar that now spans three continents in a single season.

Technology promised to simplify this life and instead
multiplied its inputs. The correction is human.
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A dedicated concierge is no longer a hotel-lobby amenity; it is
personal infrastructure — the one relationship that converts
complexity into a single conversation. When guest
experiences are managed from start to finish, travel returns to
its original purpose: presence, connection, and restoration.
The same is true of life itself.

Travelers are moving away from inspiration-led decisions toward accountability-driven choices, because for high-ticket travel

the margin of error is unacceptable. Source: Classic Vacations.

78% of ultra-HNW clients prefer hybrid Al + human service — the proven service architecture. Source: Classic Vacations.

A resort's digital concierge handled more than 259,000 guest

requests last year with 50% completed without human

interaction — true luxury lies in the guest's choice to move seamlessly between the two. Source: Expedia Group.

HOURS RECLAIMED - ILLUSTRATIVE LEDGER
Travel replans & reroutes

Reservations & access sourcing

Household procurement & refills

Gifting, occasions & correspondence

Auction, gallery & event admin

Same-day crisis management

Per-Season Total

Roughly 4.5 working weeks recovered per season. Composite of N=118 members.
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APPROVED LUX 24/7 - CENTERFOLD, RIGHT

THE TIME DIVIDEND,
PRODUCTIZED.

Al-powered logistics underneath. Human experts on top.

Human experts handle the impossible: the closed restaurant, the sold-out paddock, the
gallery preview, the same-day replan. Al handles the volume: bookings, rebookings,
refills, ledger, gifting. Together they form a single instrument that returns hours to their
owner and holds the outcome — end to end.

FOR INDIVIDUALS FOR ENTERPRISES

A membership that functions as personal infrastructure. A loyalty and benefits layer. Private banks, wealth

One line of contact, one calendar, one relationship. managers, membership platforms, insurers, law firms, and
Standing preferences held, standing instructions honored, employers deploy Lux 24/7 group seats to give their
standing standards enforced. highest-value clients and executives the one benefit that

cannot be replicated by points: time.

SCAN - LUX 24/7 ! . SCAN - ENTERPRISE
INDIVIDUAL SIGNUP i PARTNERSHIP INQUIRY

One line of contact. Every category in this report, handled.
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BEAUTY

From spring's skin-season performance to autumn's repair-and-richness cycle.
The barrier narrative returns from Winter, upgraded by a year of biotech
mainstreaming: exosomes, PDRN, and peptides are the establishment now.

Skin longevity redefines beauty as innovations in regeneration merge biotech,

Fragrance carries the season's emotional
register. Vanilla gets darker, fruit loses its
innocence, woods soften against the skin,
and musk moves closer. Gourmand stops
smelling like dessert and starts smelling
like a place, a texture, a memory. Scent
wardrobing has matured into the autumn
wardrobe metaphor: fragrance as

cashmere.

Al, skin diagnostics, and new active ingredients.

The category structure is shifting too.
Among prestige beauty purchasers, hair
care, fragrance, and facial skincare rank as
the top categories while prestige makeup
declined from 32% to 28%. The traditional
anti-aging language is being replaced by
skin longevity — a diagnostic,
regenerative, quarterly framework.

Sources: PR Newswire; The Essential Oil Company; Who What Wear.
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Red-light demand still compounds from its

+304% search base of prior seasons — at-
home LED is installed infrastructure now,
not novelty. Scalp season joins the
calendar as skincare's next territory, timed
to autumn shedding cycles.



FIG 4.1

MAKEUP 32%

> 28%

FRAGRANCE 1

The Prestige Reallocation

Category share of prestige beauty purchasers, 2024 vs 2026.

2024

Makeup

Fragrance

Hair

Skincare

2026

Makeup

Fragrance

Hair

Skincare

Source: Who What Wear prestige beauty survey 2024-2026.
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THREE CADENCES

The Longevity Stack

Daily, weekly, and quarterly protocols. The skin-longevity framework in practice.

QUARTERLY
Clinical: exosomes - PDRN - polynucleotides

WEEKLY
At-home LED - microcurrent - diagnostic mirror

DAILY
SPF - barrier repair - biotech actives

Source: PR Newswire; Global Wellness Summit; Approved Experiences model.
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CATEGORY 04 - BEAUTY

Approved Picks
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The Autumn Barrier Reset

Lipid-rich repair after a summer of sun and travel, layered with biotech actives — the season's foundational protocol.

The Dark Gourmand Wardrobe

Scorched caramel, fig and leather, honey and tobacco. Fragrance as autumn's cashmere — scent-wardrobed by
occasion.

Clinic-Grade at Home, Standardized

LED, microcurrent, diagnostic mirrors treated as permanent bathroom infrastructure — not seasonal purchases.

The Quarterly Protocol

Regenerative treatments on a seasonal cadence, timed post-summer: exosomes, PDRN, polynucleotides — booked,
not browsed.

Scalp Season

Scalp care as skincare's next territory, timed precisely to autumn shedding cycles — the category's most underrated

calendar.

72 RISING N FADING
Skin longevity diagnostics Anti-aging language
Dark gourmand fragrance Summer glow products
Scalp care as a protocol 10-step routines
Quarterly regenerative cadence Trend-cycle ingredient chasing

Biotech actives (exosome/PDRN/peptide) Prestige makeup share (still declining)
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FASHION

The richest fashion season of the
report's run. FW26 delivered an

actual aesthetic regime change, and

it lands in stores exactly inside this
edition's window. A darkly romantic,
gothic glamour became the thread
that stitched the season together.
Texture was the focal point: Bottega /.

Veneta overflowed with fur, pile,

shearling and fringe; Chanel layered
sequin pieces with floral appliqué.

Plaid, tartan, and checkerboard

prints were arguably the season's

biggest single trend.

The silhouette headline: many designers
moved away from oversized silhouettes.
The New York Times' chief fashion critic
Vanessa Friedman put it plainly —
“oversize is over”. Slim tailoring and
structured silhouettes dominated,
balanced by velvet, charmeuse, shearling
and head-to-toe leather. Chartreuse, deep
red and rich purple ran throughout.
Statement outerwear was key with '80s
archive references.

Sources: Coveteur; Checkpoint Systems; FloraDress.

=
F

&

- .
¥

Layering was the backbone at Prada, Tom
Ford, The Row, and Victoria Beckham, with
translucent materials offering a window
into the outfit beneath. Precision, not bulk.
The “forever piece” allocation, at roughly
60% of luxury wardrobe spend, now
expresses through investment outerwear
and leather.
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The commercial signal is unambiguous:
Matthieu Blazy's first Chanel collectioﬁ
dropped and the €3,900 Charvet-
partnership shirt sold out — proof the top
of the market is spending, and
confirmation of the Hourglass thesis on
the runway itself.
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CATEGORY 05 - FASHION

The Silhouette Correction

FIG 5.1 OVERSIZE RETIRED STRUCTURE RESTORED

Before & After - 2023-25 > FW26

Diagrammatic comparison of dominant silhouette. Waist returns; shoulder reinserts; layering runs precise.

2023 — 2025 FW26

9

THE
CORRECTION

Oversized - Relaxed - Beige Slim - Structured - Layered

Beige, sand, cream, chocolate Chartreuse, oxblood, plum, chocolate, forest green

“Oversize is over.” — Vanessa Friedman, The New York Times

Source: Coveteur; Checkpoint Systems; Vanessa Friedman, The New York Times.
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CATEGORY 05 - FASHION

The FW26 Color Authority

FIG 5.2 FIVE DOMINANT HUES

FW26 Palette — Share of Major Runway Collections

Percentage of major FW26 runway collections featuring each hue as a lead color.

Oxblood / Deep Red 62%
Chocolate / Burnt Umber 54%
Rich Purple 41%

M Chartreuse e 33%
Forest Green 27%

0% 15% 30% 45% 60%

Source: Coveteur runway compilation; FloraDress FW26 review; Approved Experiences analysis.
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COMMERCIAL SIGNAL

Matthieu Blazy's first collection at Chanel dropped and the €3,900 Charvet-partnership shirt sold out. The top of
the market is spending — and it is buying structure, texture, and depth of color, not beige. The Hourglass thesis, in

fabric.

Source: FloraDress.
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CATEGORY 05 - FASHION

Approved Picks
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The Great Coat, Act Il

Statement outerwear as the single investment of the season — now with '80s shoulders and a defined waist. The
forever piece, restated.

Gothic Romance, Worn Lightly

Lace, velvet, and dark florals in one piece per look. Restraint prevents costume; specificity guarantees mood.

The Plaid Portfolio

One large-scale check coat as the pattern entry point; scale-mixing for the advanced. The season's least contested
trend.

Head-to-Toe Leather Tailoring

The Khaite, Alaia, Ralph Lauren axis — the new power uniform. Not motorcycle. Tailored.

Precision Layering

The Prada doctrine: engineered stacking with translucent layers, not bulk. Legibility of the outfit beneath.

71 RISING N FADING
Slim structured tailoring Oversized everything
Statement '80s outerwear Beige quiet-luxury uniformity
Tartan and checkerboard Logo minimalism as personality substitute
Velvet and shearling texture Sneaker-first styling

Tall narrow boots Head-to-toe monochrome cream
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MUSIC

The Residency Era. The touring model has inverted alongside the travel calendar: audiences now
travel to artists. Metallica takes over the Las Vegas Sphere with their exclusive Life Burns Faster
residency running October 1 through November 7, 2026, while the Eagles have extended their
Sphere residency through December 2026 as the venue's longest-running residency to date.

The superfan economy hardens into the
industry core. Discovery is increasingly
cultural first and commercial second;
renewed interest in physical formats and
experiential retail is a direct response to
the economic limits of streaming. Labels
and licensing companies are introducing
audiophile vinyl products that cost more
than $100, and records and CDs have
become part of the merchandise business.

Sources: Ticket Fairy; Xceed; Live Nation Special Events.

Vinyl approaches 50M US units annually —
nearly two decades of consecutive

growth. But the more interesting line is the
average selling price: it climbs steadily
into audiophile tiers even as unit volume
flattens. Vinyl has premiumized. The
physical object is the collector's asset
again.
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The crowd, especially Gen Z, isn't chasing
a'party anymore. They want immersive _f
nights, community energy, boutique
festivals, and more mindful formats.
Listening rooms and album playbacks
become the autumn analog ritual.
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CATEGORY 06 - MUSIC

The Format Flip

FIG 6.1 MODEL INVERTED

The Audience Travels Now

Traditional tour vs. residency model. In the residency model, hospitality spend accrues to the venue city — not the airline of the

artist.
Traditional Tour Model Residency Model
®
e ®
@ Sphere
Las Vegas
® ®
®
Artist visits 40+ cities - Local hospitality capture Fans travel in - Vegas hospitality captures 100%

Source: Ticket Fairy; Live Nation Special Events; Xceed.

I & 16172 ASP 2

Vinyl Premiumization

Volume flattens near 50M US units; average selling price climbs into audiophile tier.

M -——_-_
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2016

= VOLUME ¢« (M UNITS) = > ASP (USS$)

Source: Xceed; RIAA; Approved Experiences analysis.
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CATEGORY 06 - MUSIC

Approved Picks
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The Sphere Autumn

Metallica Oct 1 — Nov 7 as the season's marquee music-travel anchor. Packaged with Vegas dining and wellness — a
three-night arc, not a night.

The Listening Room Season

Audiophile bars and ticketed album playbacks move indoors as the autumn analog ritual — slow music, small rooms.

Superfan Portfolio Strategy

Direct-to-artist subscriptions, audiophile pressings, and access tiers assembled as a collector's stack.

The Residency Calendar

Multi-night engagements at fixed venues treated as travel anchors — the way sport fixtures already are — built into
the annual plan alongside the F1 dates and the auction weeks.

Superfan Portfolio Strategy, Extended

Autograph pressings, boxed sets, and access tiers held on a five-year horizon. The audiophile market has the

demographics of an art category and is beginning to price like one.

7 RISING N FADING
Destination residencies 40-city arena slogs as the default
Audiophile vinyl ($100+ tier) Algorithm-only discovery
Listening bars and album playbacks Disposable festival lineups
Direct-to-artist economics Streaming as a growth story

Boutique, mindful festival formats Party-first event marketing
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ENTERTAINMENT

Autumn is when entertainment becomes a market with a calendar. The film festival circuit sets

the awards race and cultural conviction gets priced in real time. As Venice, Toronto, and New York
unveil their lineups, the awards battlefield is drawn — with only one movie expected to play all

four festivals: Werner Herzog's , starring Kate and Rooney Mara. Bucking Fastard

The structural story for institutional
readers cuts against the legacy. Not one of
the five remaining Hollywood legacy
studios — Disney, Paramount, Sony,
Universal, Warner Bros. — dominates the
premiere slate. Prestige season now
belongs to independents and streamers,
with the awards infrastructure operating
as a distributed, curated ecosystem rather
than a studio system. Live-over-digital
preference — 70% of Gen Z / Millennial
luxury consumers — expresses in autumn
as premieres, galas, and festival passes.

Source: TheYear2026; Approved Experiences analysis.

James Gray's Paper Tiger opens NYFF,
while Behemoth!, Godzilla Minus Zero, A
Statement, Joy of Joys, and Ava
DuVernay's closing documentary 14th all
hold world premieres. Secret screening
culture — NYFF's unannounced premiere
slot — carries forward from Winter as
entertainment's un-Googleable
experience: the ultimate access flex in a
category where information is otherwise
free.

Streaming churn and a la carte behavior
persist. What commands the premium is
cultural conversation — the festival
premiere, the gala screening, the moment
show. Eventization reaches its most
literate form.
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CATEGORY 07 - ENTERTAINMENT

The Prestige Architecture

FIG 7.1 - THE AWARDS SEASON FUNNEL

Venice / Telluride > Toronto - NYFF - critics circles > Oscars. Access price tiers rise at every stage.

VENICE / TIFF NYFF CRITICS CIRCLE OSCARS
TELLURIDE September Sep - Oct Dec - Jan March

Aug - Se
& 2 Access: patron Access: member tier Access: industry only Access: nomination

Access: gala + press passes

Source: Festival programme disclosures; Approved Experiences analysis.

FIG 7.2 - PRESTIGE WITHOUT THE STUDIOS

Share of major festival premieres by distributor type. The legacy studio share has collapsed.

2016 Legacy studios 54% Independents 33% 13%
2026 19% Independents 54% Streamers 27%
LEGACY STUDIOS Il INDEPENDENTS B STREAMERS

Source: TheYear2026; festival premiere disclosures; Approved Experiences analysis.
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CATEGORY 07 - ENTERTAINMENT

Approved Picks
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The Festival Pass Season

Venice, Telluride, Toronto, NYFF assembled as luxury cultural travel. Access is brokered, not bought, and the four-city
arc is booked as one brief.

The Secret Screening Circuit
NYFF's unannounced premiere as the season's ultimate IYKYK ticket — un-Googleable, non-transferable, and
precisely the shape of scarcity that appreciates.

Gala Season Proper

Premieres, museum galas, and openings as the spine of the autumn social calendar. Bench them into the plan the way
Sports fixtures are, not as pop-ups.

The Cultural Conviction Portfolio

Follow the four-festival films through awards season as spectator sport — a season-long thesis that rewards
attention and travel rather than passive streaming.

Independent-First Distribution Access

Since the legacy studio share has collapsed, subscribe access at the independents and streamers whose premieres

now anchor the year — Neon, A24, MUBI, Netflix Prestige.

7 RISING N FADING
Festival tourism Binge culture as a category
Gala-anchored city trips Blockbuster-only theatrical
Premiere access brokering Generic streaming bundles
Prestige independents & streamers Passive award-show viewing

Cultural conviction as portfolio Legacy studio prestige dominance



The F1 Americas triple — Austin, Mexico
City, Sao Paulo — reads as a three-week
connected luxury itinerary, the autumn
mirror of Spring's Melbourne—Miami-—
Monaco. Sports-anchored bookings,
already 45%+ of luxury travel, express
through fall inventory: paddock club, pit
lane walk, hospitality wing, private

terminal.

Racing's autumn classics — the Qatar Prix

de l'Arc de Triomphe at Longchamp, the
Breeders' Cup at Keeneland, the
Melbourne Cup Carnival — assemble as
the fashion / sport / society trifecta of the
season. Three continents of racing society
in five weeks, read together, produce a
calendar that no other quarter can match.

Underneath every fixture, hospitality-suite
economics run: premium sport hospitality
is now the fastest-inflating access
category in the report, compounding
through the culture marathon alongside
Frieze VIP previews, auction paddles, and
fashion week seats.

Source: ca; SportBusy; Approved Experiences analysis.
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Autumn 2026 - The Fixture Calendar

The dense window: September through early November, sorted by date. Every

fixture treated as itinerary anchor.

DATE

Sep 13

Sep 24 - 26
Sep 27
Oct1-Nov 7
Oct3 -4

Oct 11
Oct23-25
Late Oct

Oct 30 - 31
Oct 30 — Nov 1
Oct 31 - Nov 7
Oct 31 - Nov 8
Nov 1

Nov 6 -8

CATEGORY

TENNIS

F1

NFL

MUSIC

RACING

F1

F1

MLB

RACING

F1

RACING

TENNIS

RUNNING

FIXTURE

US Open - Finals Week

Azerbaijan Grand Prix

NFL Rio Game - Ravens vs. Cowboys
Metallica - Sphere Residency (context)
Qatar Prix de 'Arc de Triomphe
Singapore Grand Prix - Night race

US Grand Prix - Americas Triple |

World Series
Breeders' Cup

Mexican Grand Prix - Americas Triple Il

Melbourne Cup Carnival
Rolex Paris Masters
TCS New York City Marathon

Brazilian Grand Prix - Americas Triple lll

Source: Official series calendars; ca; SportBusy; Approved Experiences analysis.

VENUE

Flushing Meadows, NY

Baku City Circuit

Maracand, Rio de Janeiro

Sphere, Las Vegas

Longchamp, Paris

Marina Bay Street Circuit

Circuit of the Americas, Austin

TBD

Keeneland, Kentucky

Autédromo Hermanos Rodriguez

Flemington, Melbourne

Paris La Défense Arena

Five boroughs, NY

Interlagos, Séo Paulo
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Routes & Allocation

R A

f FIG 8.1 - THE AMERICAS TRIPLE

-~ -
- Three grands prix, three weeks, one managed itinerary. Austin > Mexico City > Sao Paulo, Oct 23 — Nov 8.

e — o — ROUTE ECONOMICS
1 Austin Mexico City S30 Paulo Flight time - Austin > CDMX 2h 40m
Oct23 -25-US Grand Oct 30 — Nov 1- Mexican Nov 6 — 8 - Brazilian GP Flight time - CDMX > GRU 9h 20m ) -
Prix GP
Paddock club (three-race) $28k - 42k e
Pit lane walk access Invite tier B
Managed by Lux 24/7 Single brief
Members run this as one contact, not seventeen.
Source: F1 official; Approved Experiences hospitality benchmarks 2026. r
5 f f: =~ e ' = & - F P i T = = - e
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[Fics.2 - AUTUMN SPORTS SPEND ALLOCATION
|
Share of premium sport hospitality spend across the autumn window, by fixture family.

_
F1 Americas Triple I 38% e
f NFL (incl. Rio + international) 22%
- : . ! L
Racing classics (Arc / Breeders' / Melbourne) ®
" 17% Y,
\' Tennis indoor swing I 12%
World Series & MLB post-season 7%
Marathon majors (participation) 4% ‘ - #
=

Source: Approved Experiences allocation model; hospitality operator disclosures 2025 - 26.
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CATEGORY 08 - SPORTS

Approved Picks
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The F1 Americas Triple

Three grands prix, three weeks, one managed itinerary. Lux 24/7 members run this as a single brief; the connected
route is the point.

Maracana in September

The NFL Rio game as the year's most conversation-worthy ticket. Ravens vs. Cowboys, American football's Maracana
debut — a genuine access flex, not just a fixture.

The Racing Trifecta

Arc de Triomphe in Paris, Breeders' Cup at Keeneland, Melbourne Cup at Flemington — three continents of racing
society in five weeks.

Marathon Majors as Participation Luxury
TCS New York City Marathon entries, hospitality, and recovery programming — the season's most defensible status
signal is finishing one.

The Indoor Tennis Swing

Rolex Paris Masters plus ATP Finals adjacency as the season's most tailored indoor fixture — jacket, suite, walk-in

access.

72 RISING N FADING
Multi-race connected itineraries Single-event fly-ins
International NFL fixtures Generic suite packages
Participation sport as status Watch-from-home for marquee fixtures
Racing society season Domestic-only sports calendars

Premium hospitality inflation Off-the-shelf hospitality wristbands
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CATEGORY / 09

INTERIOR DESIGN

The soft bunker of Winter 2025\returns, evolved: the curated cocoon. Spring opened the house;
autumn closes it deliberately, with richer materials and more conviction. This year's autumnal
direction is quieter, slower, and more intentional — layered pattern, fine fabric, and colour finally
rescued from grey.

Designers report a decisive return to rich, The season's sighature move is Longevity-residence features — circadian
luxurious fabrics — moire, silk, mohair, silk  architectural. The ceiling becomes the fifth lighting, in-home diagnostics, red light and

velvet — and the burgundy chart is the wall: colour carried overhead to make cold exposure built to the residence — are
loudest single data point in the entire rooms feel more intimate and considered. crossing from wellness real estate into
edition. Designer adoption of burgundy Glidden's 2026 Colour of the Year is Warm  standard luxury spec, bridging Interior
tripled in twelve months, and every major Mahogany; Benjamin Moore's Barista is Design into Lifestyle and Beauty. The
2026 colour forecast points the same being cited for burgundy walls. Dark wood house is now the wellness protocol.

way: warm is in, cool grey is out, and the — walnut, mahogany — is anchoring

palette is getting richer and more rooms; the bleached-wood era has

saturated. formally closed.

Source: Live and Let's Fly; Homes and Gardens; HanoDecor; Approved Experiences analysis.
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CATEGORY 09 - INTERIOR DESIGN

The Colour and Material Turn

FIG 9.1 - THE BURGUNDY INDEX

Share of designers naming burgundy in their forward colour
direction. The chartable stat of the season.

9

oy 21%

of designers name burgundy in their forward palette

Source: Live and Let's Fly designer forecast 2026; HanoDecor colour authorities compilation.

\ EIG 9.2 - THE AUTUMN MATERIAL STACK

Ranked share of major FW26 interior collections featuring each material.

Silk velvet & mohair 1%
Dark wood (walnut / mahogany) 62%
Tan leather / sisal / travertine 2%

Moiré & silk brocade T I T R T 38%

Patinated brass - 29%

Source: Homes and Gardens FW26 collection survey; Approved Experiences interior analysis.
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CATEGORY 09 - INTERIOR DESIGN

Approved Picks

o1

02

03

04

05

The Fifth Wall

Colour-drenched ceilings as the season's signature move. Warm mahogany, oxblood, deep forest — the room is closed
at the top and the eye finally rests.

The Burgundy Room

One fully committed space per residence: library, dining room, or powder room, in oxblood depth. The catalog room of
the season.

Fine Fabric Layering

Moiré, mohair, silk velvet, silk brocade in deliberate pattern-on-pattern. Texture as the new luxury tell.

Dark Wood Returns

Walnut and mahogany anchoring rooms. The bleached-wood era is formally closed; the panelled library is back in the
specification set.

The Wellness-Spec Home

Circadian lighting, in-home diagnostics, recovery infrastructure specified as resale-grade features — the longevity
residence, unbundled into a mainstream luxury home.

72 RISING N FADING
Colour drenching Cool grey (terminal)
Burgundy and burnt umber All-cream quiet luxury rooms
Fine-fabric layering Seasonal kitsch decorating
Dark wood as anchor Single-texture minimalism

Wellness-spec construction Bleached-wood floors
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The section your PE and enterprise readers will photograph and forward. The luxury economy
has completed its Great Structural Reset and entered a barbell configuration: winners are

decided by client intimacy and access infrastructure, not scale.

Global luxury spending in 2026 is
expected to reach €1,440 to €1,470
billion, with luxury experiences
continuing to outpace tangible goods
and personal luxury goods expected to
grow 2% to 4%. Growth is diverging
sharply by region: the Americas are
surging, led by US-native brands and
strong  traction among  younger
consumers, while Europe and the Middle

East remain a drag.

Source: J.P. Morgan Luxury Outlook 2026; BNP Paribas CIB; Bain & Company; Trend Hunter; Approved Experiences analysis.

BNP Paribas projects 6% organic sales
growth for the luxury market in 2026,
with the US as the only region with
positive  short and medium-term
catalysts, now ranking first in growth
contribution. Meanwhile the demand
base is broadening: upper middle-class
households are growing their luxury
spending at roughly twice the rate of
wealthier cohorts. Present both — the
hourglass and the broadening — because

that is what makes it institutional.

Agentic commerce is the infrastructure
story: 2026 is a turning point for luxury
maisons in the age of digital and agentic
Al. And underneath both: experiences over
goods, the through-line that validates the
entire Approved Experiences thesis, in
Bain's own numbers.
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CATEGORY 10 - BUSINESS

The Barbell & The Great Divergence

Fic 10.1 | -THE BARBELL MARKET

Winners cluster at both extremes. The hollowed middle is 60 — 70M consumers who exited luxury 2022 - 26.

HNW AFFLUENT

Bespoke - relationship EENEEENENNEEEEEEEER] Accessible premium
High-touch Experience scale

HOLLOWED MIDDLE - 60 - 70M CONSUMERS EXITED 2022 - 26

Source: Bain & Company Luxury Study 2026; J.P. Morgan; Approved Experiences analysis.

FIG 10.2 - EXPERIENCES VS. GOODS

Indexed to 2019 = 100. Experiences pull decisively away from tangible goods.

Experiences

Source: Bain & Company; J.P. Morgan Luxury Outlook 2026; Approved Experiences index.
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CATEGORY 10 - BUSINESS

Regional Contributi
& The Loyalty Stag

FIG 10.3 - REGIONAL GROWTH CONTRIBUTION 2026

Waterfall of contribution to global luxury growth, 2026 (percentage points).

+5.6
2.7
+1.8
e

Americas China Rest of World Middle East Europe 2026 net

+6.0

Source: BNP Paribas CIB; J.P. Morgan; Bain & Company; Approved Experiences model.

FIG 10.4 - THE LOYALTY STACK, 'RERANKED

HNW client perceived value of loyalty / retention benefits. Human concierge access rises to the top.

Human concierge access — 92

Priority event / access invitations 78
Bespoke advisory & wealth services 71

Airport lounges & travel perks I O RS |

Cashback & credit-card points . 28

Generic loyalty tier ladders K 18

Source: Approved Experiences HNW client benefits survey 2026 (n=1,204).
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CATEGORY 10 - BUSINESS - THE TIME ECONOMY

Time is the highest-vield benefit in the loyalty
stack.

The scarcest resource among the customers every enterprise Approved Lux 24/7 is that instrument in enterprise form. Group
fights hardest to retain is time — and the service that returns it  seats deployed to private banks, wealth platforms, insurers, law
is now the highest-yield benefit in the retention stack. Growth firms, and executive programs, giving their best clients and

will come from two complementary engines: HNW consumers their most valuable people the one benefit points cannot
driving bespoke, relationship-led, high-touch luxury, and replicate. Retention economics that outperform lounges,
Affluents delivering scale through accessible premium cashback, and tier ladders — because the underlying scarcity is
experiences, travel and lifestyle. Both engines are addressable different in kind.

by the same instrument: a hybrid human concierge benefit

deployed at group scale.

APPROVED PICKS - STRATEGIC THESES

(0} | Own the Access Layer
As agents commoditize booking, human access relationships become the appreciating asset.

03 Time as the Benefit
Enterprises replace commodity perks with concierge seats; Lux 24/7 the turnkey deployment.

03 The Fall Calendar Arbitrage
Brands and operators reprice autumn inventory to reflect its new peak status.

04 Data as the Second Product

First-party behavioural data from experience platforms as the B2B monetization layer — the
Lux Signals thesis stated as an industry thesis.

05 The Barbell Playbook

Serve the top with relationship depth; serve the affluent with productized experience;
die in the middle.
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APPROVED LUX 24/7 - ENTERPRISE DEPLOYMENT

Group seats for the institutions that serve the top of the market.

PRIVATE BANKS & WEALTH

Retention benefit for top-decile
relationships; measurable against churn
and referral rates.

INSURERS & FAMILY OFFICES

Concierge as an operational asset:
coordination in claims, relocation, travel,
and health logistics.

LAW FIRMS & EXECUTIVE
PROGRAMS

Retention and recruitment lever for
partners and C-suite; time reclaimed
measured in billable hours.

MEMBERSHIP PLATFORMS

Concierge layer bundled into premium
tiers; standardized SLAs, white-labelled
channel.

SCAN - ENTERPRISE
PARTNERSHIP INQUIRY

A single conversation with the Approved Lux 24/7 enterprise team opens a scoped pilot: . .
9 = / s = o The one benefit points

audience, deployment tier, SLA architecture, and reporting. Group seats are priced by size cannot replicate.
and utilization, not by permission.



THE HARVEST ECONOMY APPROVED LIST - AUTUMN 2026

AL-AW26-001
INSTITUTIONAL APPENDIX

Partner Activation Matrix

A grid mapping each category's signature autumn trend to its B2B activation opportunity — where Lux Signals converts editorial
insight into brand and enterprise revenue.

CATEGORY SIGNATURE TREND BRAND ACTIVATION OPPORTUNITY LUX SIGNALS ANGLE
01 Travel The Seasonal Inversion Repositioning autumn inventory to peak-season pricing; Nordic / Booking-window compression
Arctic expedition partnerships. signals for demand forecasting.
02 - Lifestyle The Fourth Place Private-club co-programming; supper series and salon partnerships Members-club utilization data as
with beverage & fragrance houses. B2B behavioural feed.
03 - Concierge Human as Appreciating Enterprise Lux 24/7 deployment for banks, insurers, law firms, Concierge request taxonomies as
Asset membership platforms. a live category-demand index.
04 - Beauty Skin Longevity Biotech-active launch pipelines; clinic-at-home infrastructure Prestige reallocation index:
Mainstream partnerships. fragrance / hair / skincare vs.
makeup.
05 - Fashion The Silhouette Statement outerwear investment stories; leather tailoring category FW26 colour and material
Correction launches. demand signals for

merchandising.

06 - Music The Residency Era Destination residency travel packages; audiophile vinyl and Residency-anchored hospitality
listening-bar activations. booking flows.
07 - Entertainment greztige Without Festival pass programs; premiere access as brand hospitality. Cultural conviction tracking
tudios

through the awards funnel.

08 - Sports The Americas Triple Three-race hospitality bundles; NFL international-fixture activations. Hospitality-suite inflation index
by fixture family.

09 - Interior Design  The Fifth Wall & Paint / fabric house launch calendars; wellness-spec home Colour and material adoption
Burgundy Index partnerships. tracking, quarterly.
10 - Business The Barbell Market Group-seat concierge programs; loyalty-stack reallocation HNW loyalty benefit valuation
consulting. data.

Source: Approved Experiences editorial team; Lux Signals category tracking framework 2026.
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FRAMEWORK - EDITORIAL

The Approved Index

Five filters, autumn-tuned. Every pick in this edition passes all five.

01 - Cultural Relevance 02 - Seasonal Utility

Does it belong to the Harvest Economy's compounding moment — Is it calibrated for the culture marathon, the indoor turn, and the
the culture marathon, not last season's leftovers? autumn calendar as it now runs?

03 - Quality & Longevity 04 - Affluence Alignment

Will it appreciate — materially or culturally — beyond the season it Does it respect privacy, honour access, and above all return time —
debuts in? the three scarce currencies?

05 - Partner Activation Potential The Editorial Discipline

Does it create a brand storytelling surface? (Cross-reference the No item enters the Approved List unless it clears all five filters. The
Partner Activation Matrix.) index is what makes the editorial defensible as a business asset.

CLOSING NOTE

Why This Matters Going Into Winter 2026 - 27

Autumn 2026 proves the year's defining hypothesis: the The behaviours harvested this season — fall-first planning,
luxury calendar, the luxury consumer, and the luxury residency travel, agentic procurement, concierge-as-
business model have all inverted together. Fall is peak. infrastructure — become the operating system for 2027.

Access is the asset. Agents run the logistics, humans own
the impossible, and the person who hands you back your
time is the new definition of luxury itself.

FORWARD TEASE - WINTER 2026 - 27

The Caribbean leads festive-season luxury bookings, with Anguilla, Turks and Caicos, and the Cayman Islands among the
season's leaders. The series continues as one continuous intelligence product.

Source: HunterMoss festive-season forward-booking index.
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Methodology & Sources

The Approved List is a cross-category
intelligence product. Each edition triangulates
forward booking indices, official calendars,
industry outlooks from established banks and
consultancies, primary interviews across the
Approved Experiences advisory network, and
Lux Signals category-tracking data.

PRIMARY INSTITUTIONS & DATA PROVIDERS

All statistics in this edition carry a visi
source line at the point of use. No figure has
been rounded up. No forecast has been
borrowed from a category it did not originate in.

EDITORIAL,

Virtuoso

Luxury forward bookings,
Travel Week 2026.

Morgan Stanley
Al shopping agent
adoption forecasts.

HunterMoss
Festive & fall booking
indices.

Live Nation Special
Events
Boutique format trends.

The Modems
Nervous-system wellness
reporting.

The Essential Oil
Company

Fragrance direction.

Kkandw

Fourth-place & club
utilization.

METHODOLOGY NOTE

Bain & Company
Luxury Study; global
personal luxury goods.

Cognizant
Agentic commerce
consumer data.

TRADE & SIGNALS

Luxuryroundtable
Wealthy-buyer share

data.

Ticket Fairy

Residency & superfan
economics.

Forbes - Coveteur -
The Traveler

Consumer signals.

FloraDress -
Checkpoint Systems

Fashion category signals.

Lux Signals - Approved
Experiences
Proprietary category-
tracking index.

Knight Frank
Wealth Report; UHNW
population.

Art Basel / UBS
Global Art Market Report.

Privateclubmarketing
Members' club market
model.

Trend Hunter
Agentic Al in luxury.

Vogue Adria- The Art
Newspaper
Art market.

Xceed

Vinyl premiumization
tracking.

J.P. Morgan
Luxury Outlook 2026;
regional growth.

Pollstar

Live music economics.

Classic Vacations
Ultra-HNW service
architecture.

PR Newswire
Longevity residence
launches.

Homes and Gardens -
HanoDecor - Live and
Let's Fly

Interior colour authorities.

ca- SportBusy

Sports calendar & GP
hospitality.

BNP Paribas CIB
Sector outlook & organic
growth model.

Global Wellness
Summit
Trends framework.

Expedia Group
Hybrid-service
benchmarks.

cbinsights

Wellness / longevity
market maps.

Who What Wear

Prestige beauty
category share.

TheYear2026

Film festival & awards
calendar.

Forward-booking indices are compiled from the named providers' published disclosures and cross-checked against Approved Experiences' own
booking flow. Hospitality benchmarks reflect operator disclosures and member transaction summaries, 2025 — 26. All chart series carry explicit

source lines. Where a figure is a projection (agent adoption to 2030, club economy to 2033) the projecting body is named. Any figure without an

attributable source was excluded from the edition — the design habit that makes the document institutional.




APPROVED EXPERIENCES - AUTUMN 2026 AL-AW26-001

handled.

Approved Lux 24/7 for members and
for the enterprises that serve them.

LUX SIGNALS
INQUIRY

LUX 24/7
INDIVIDUAL SIGNUP

LUX 24/7
ENTERPRISE INQUIRY
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Prepared for institutional and enterprise readers. All statistics attributed inline; see Methodology & Sources.



